
SPONSORED 
CONTENT

DIGITALPRINT
EDITORIAL 
CALENDARCONTENTS 5 6 10 14

™™



        re-nj.com  |  101 Eisenhower Parkway, Suite 102, Roseland, NJ 07068  |  973-325-1300  |  advertising@re-nj.com 2

™

2025

WHO WE ARE

Real Estate NJ provides the only New Jersey-based 

magazine, website and e-newsletters dedicated to 

commercial real estate in the Garden State. 

Founded in 2016, our publications are required 

reading for the state’s developers, landlords 

and investors — and the countless service providers 

who do business with them.
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FULFILLING A VISION

Luxury living arrives in 

Hawthorne in long-awaited 

project with fi tness club, 

self-storage

STRENGTH IN 

NUMBERS

Boutique fi tness chains are on 

the rise, providing a new source 

of demand for retail landlords

Developer aims to bring highly coveted, 

high-end office space to Montclair business district

DOWNTOWN DEMAND

Turn your Roof into Revenue
Rent your roof. 
Power the community.

CONTACT US FOR A FREE 

VIRTUAL SITE ASSESSMENT

partners@solarlandscape.com | 844.765.2769

INDUSTRIAL / FLEX
COMMERCIAL30K+ SQ FT

FLAT ROOF

RENJ_cvr_0224_v1.indd   1

2/1/24   6:08 PM2/1/24   6:08 PM

20,000+
PRINT 

SUBSCRIBERS

REAL ESTATE NJ

96,000+
AVERAGE MONTHLY 

PAGE VIEWS*

RE-NJ.COM

38%
AVERAGE DAILY 

OPEN RATE*

THE BRIEFING

*September 2023 through August 2024
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• DEVELOPERS 

• OWNERS 

• INVESTORS

• ATTORNEYS 

• BROKERS 

• CONTRACTORS

• ARCHITECTS 

• ENGINEERS

• BANKERS 

• MORTGAGE BROKERS

• ACCOUNTANTS 

• GOVERNMENT 
OFFICIALS

ABOUT THE PUBLISHER

PAUL V. PROFETA has 
been in the commercial 
real estate business 
since 1976, when he 
created Paul V. Profeta 
& Associates Inc. He 
has mostly been a 
value-added real estate 

investor, buying and selling properties all 
over the country. In addition, he operates 
the Profeta Urban Investment Foundation, 
which mentors and supports minority-
owned businesses in Newark, endowed 
the chaired professorship at the Rutgers 
Center for Real Estate and is the founding 
donor of the Paul V. Profeta Foundation 
Real Estate Technology, Design and 
Innovation Center and the Profeta Center 
for Innovation and Entrepreneurship, 
both at the New Jersey Institute of 
Technology. 

ABOUT THE EDITOR

JOSHUA BURD, 
an award-winning 
reporter and editor, has 
been covering New 
Jersey commercial 
real estate since 2011. 
Seen by many as 
the industry’s go-to 

reporter in the region, he is a lifelong 
New Jersey resident who has spent 17 
years covering the great Garden State.

Please send Josh your news, story tips and 

feedback at josh@re-nj.com. 

OUR READERS
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READER SURVEY

36%

38%

97%

53%

87%

84%

61%

75%

93%

15%

86%

39%

17%52%

Identify as a developer, owner, 

investor or property manager

Say they have contacted a company based on 

an ad seen in Real Estate NJ

Spend between 15 and 45 minutes reading 

the print edition of Real Estate NJ

Agree that the advertisers in Real Estate NJ are 

among the fi rst businesses they would contact if 

they needed the service they are providing

Give the magazine a rating of 4 or 5 

(5=highest)

Say Real Estate NJ provides information that is 

diffi  cult to fi nd elsewhere

Look for more information

Read the Spotlight inserts that come with 

Real Estate NJ

Give Real Estate NJ a 4 or 5 rating for its 

coverage of New Jersey CRE (5=highest)

Have called a service provider in the 

Spotlight aft er seeing their ad

Agree that Real Estate NJ is THE voice of 

New Jersey commercial real estate

Read The Briefi ng, Real Estate NJ’s daily 

morning email blast and say it is a must-read!

Directly contact the advertiserVisit the advertiser’s website

*Results based on survey of 348 readers

OUR READERS ARE 
DECISION MAKERS WHO 
PURCHASE SERVICES AND 
HIRE CONSULTANTS

YOU CAN REACH THEM DIRECTLY BY ADVERTISING IN REAL ESTATE NJ

WHEN READERS SEE CERTAIN ADS IN REAL ESTATE NJ:

WE ARE HUMBLED BY HOW OUR READERS RANKED US
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EDITORIAL CALENDAR

 January:  MARKET FORECAST

 February:  CITY SERIES – NEW BRUNSWICK 
  • RESOURCE GUIDE 

 March:  MULTIFAMILY AND MIXED USE 
  • SPOTLIGHT: LAW 

 April:  CITY SERIES — JERSEY CITY
  • SPOTLIGHT: ENGINEERING/
 ENVIRONMENTAL 

 May:  CONSTRUCTION, TECHNOLOGY 
  • SPOTLIGHT: LENDERS/
     MORTGAGE BROKERS 

 June:  CITY SERIES — CAMDEN
  • SPOTLIGHT: ARCHITECTURE/INTERIORS 

 July/August:  INDUSTRIAL AND LOGISTICS 

 September:  OFFICE, LIFE SCIENCES
  • SPOTLIGHT: CONTRACTORS 

 October:  CITY SERIES — NEWARK
  OWNERS COUNCIL 

  • SPOTLIGHT: BROKERAGE 

  ENVIRONMENTAL, SUSTAINABILITY  
  • SPOTLIGHT: ACCOUNTING 

DEADLINES

DISPLAY ADS

MATERIAL DUE:

•  21st of month prior to 

month of publication 

(or previous weekday)
*Unless otherwise noted by your 

account executive

SPOTLIGHT

SPACE 
RESERVATION:

•  9th of month prior to 
month of publication 
(or nearest weekday)

MATERIAL DUE:
•  16th of month prior 

to month of publication 
(or nearest weekday)
*Unless otherwise noted by your 

account executive

November/
December:
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PRINT

AD MATERIAL DUE: 21st of month prior to month of publication (or previous weekday)

3/4 PAGE 
SQUARE
10" x 10"

1/4 HORIZ. 
10" x 3.1875"

1/2
VERT.
4.875" 

x 
13.5"

1/2
HORIZONTAL
10" x 6.625"

1/4
VERT.

4.875" x 
6.625"

FULL
NON-BLEED

10" x 14"
JUNIOR

7.4375" x 
9.5"

3/4 VERT.
7.4375" 

x 
13.5"

JUNIOR SPREAD
15.875" x 9.5"

FULL PAGE 
WITH BLEED

11.125" x 15.25"
(BACK COVER, 

INSIDE FRONT COVER, 
INSIDE BACK COVER 

ONLY)

COVER STRIP 
10” X 1.625

28  JANUARY 2024

It was nearly a year ago that a 

dozen or so executives with 

Nokia toured the site of what will 

become the HELIX, a planned four-

acre campus in New Brunswick that 

will house a mix of health care, life 

sciences and academic institutions 

in the heart of the downtown.

It only boded well that the 

technology giant, in search of a 

new home for its iconic Bell Labs 

division, appeared to be well 

prepared and well versed in all that 

the city had to offer.

“Without prompting from us, the 

leadership on that site visit was 

asking questions and hitting all of 

the benchmarks 

that we believe 

made New 

Brunswick 

a strong 

candidate for 

this type of 

project,” said 

Chris Paladino, 

president of 

New Brunswick Development Corp., 

the master developer for the HELIX 

property. There was the prospect 

of being closer to major research 

universities and the Northeast 

Corridor, he recalled, plus the 

ability to recruit the next generation 

of talent and all that an urban 

setting has to offer.

“To hear them talk about all of 

those benchmarks, as opposed to 

state incentives or what the cost 

of construction is — leading with 

those things that are very important 

to companies but are also strong 

assets of New Brunswick — led me 

to be very optimistic from day one,” 

Paladino said.

That optimism was well founded. In 

early December, Nokia announced 

that it would move to the city from 

its historic Bell Labs campus in 

the Murray Hill section of Union 

County, with plans to occupy a 

built-to-suit, 360,000-square-foot 

lab and offi ce tower at the HELIX 

by 2028. It’s slated to do so under 

a lease with SJP Properties, which 

will build the facility in partnership 

with Paladino’s team, marking a 

signature deal for New Brunswick 

and for the three-phase, 1.6 million-

square-foot development.

It’s also slated to bring some 1,000 

LEGACY MOMENT
Inside the landmark deal to bring Nokia Bell Labs 

to New Brunswick’s HELIX campus

By Joshua Burd  

Chris Paladino
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Plans for H-2, the second phase of the Health & Life Science Exchange in 

downtown New Brunswick, will include 360,000 square feet of build-to-suit lab 

and offi ce space for Nokia Bell Labs. It would rise alongside a fi rst phase that’s 

now under construction and slated to include a facility known as the New Jersey 

Innovation HUB, a new home for the Rutgers Robert Wood Johnson Medical 

School and a center for what’s known as translational research.
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employees to the city in a growing 

segment of the economy, one that 

hinges on in-person collaboration, 

creating a ripple effect beyond a 

typical offi ce user.

“They looked everywhere,” Gov. 

Phil Murphy said during a Dec. 11 

event in New 

Brunswick, 

where Nokia 

Bell Labs 

announced its 

plan for the 

new facility. 

“This is not just 

a question of 

relocating in the 

state of New Jersey. They looked 

around every corner of the United 

States of America and probably 

beyond that, and after having 

assessed all of their alternatives, 

they landed right here in New 

Brunswick in the great state of New 

Jersey. And I think that’s a huge 

testament, not just to their process, 

but also what we have to offer.”

The decision is at least fi ve years in 

the making for Nokia Bell Labs, the 

fi rm behind the transistor and other 

Nobel Prize-winning innovations 

during 80 years in Murray Hill. 

For the the not-for-profi t New 

Brunswick Development Corp., or 

Devco, it’s another monumental step 

in a plan to a transform a parcel just 

south of Albany Street, across from 

the New Brunswick train station 

and steps from Rutgers University, 

one that would leverage the city’s 

long-established anchors in health 

care, government and academia.

The project, offi cially known as the 

Health & Life Science Exchange, 

has taken shape in recent years with 

strong public support from Murphy, 

who has highlighted the site in his 

push to grow the state’s innovation 

economy. Construction is underway 

on the fi rst of three phases — a 

12-story, 574,000-square-foot 

building with an incubator known 

as the New Jersey Innovation HUB, 

the new home of Rutgers Robert 

Wood Johnson Medical School and 

a Rutgers translational research 

facility.

“That was a very big step,” said 

Dan Loughlin, a broker and vice 

chairman with JLL who leads the 

project’s leasing team, referring to 

Murphy’s support of the project. 

“And when Chris and Devco were 

able to secure Rutgers Medical 

School, that just gave the site 

another level of defi nition and really 

made the balance of the campus 

that much more attractive — and 

I think Nokia picked up on that 

immediately when they came and 

visited the campus.”

That visit took place in February, 

when Nokia executives joined 

representatives from Devco, 

SJP Properties and JLL at a site 

that was one of more than two 

dozen locations it considered, the 

company said. But New Brunswick 

would provide a manageable option 

for its existing workforce “that was 

probably more suburban in nature,” 

Loughlin said, 

while allowing 

it to recruit 

younger talent 

from New York, 

Philadelphia 

and other cities.

It also provided 

a blank slate for 

what would be 

a state-of-the-art, highly specialized 

facility.

“There was no preconceived design 

other than a building footprint,” 

said Loughlin, who represented 

ownership in the lease alongside 

JLL’s Blake Goodman, Jason 

Benson, Dan Spero and Peter Ladas. 

He added: “There was no height 

restriction, so they were able to 

really design and implement all 

of their highly special, technical 

requirements in a building, which is 

not easy to do.”

Nokia executives said as much 

during the Dec. 11 event, noting 

that the building will rise more 

than 250 feet despite having just 10 

fl oors. Many fl oors will be double or 

triple the height of a typical offi ce 

Dan Loughlin

Phil Murphy

.

Long-term 
relationships, 
built on trust.
Driving value and exceeding expectations has been at the heart of what we do – every day – for over seven 

decades. Levin Management is a trusted commercial real estate services provider led by industry experts 

with 250+ years combined experience. We are always forward thinking, with fresh ideas customized for 

each client and each asset, no matter the scale.

levinmgt.com | 70+ YEARS
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MONTHLY ISSUE
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Position your fi rm as an industry leader by being part 
of our Professional Spotlight, a special section in 
our monthly print edition that highlights a different 
profession serving New Jersey’s commercial real estate 
sector. This is a chance to generate new business by 
showcasing your fi rm’s services, capabilities and top 
performers to the industry’s top decision-makers.

NEW FOR 2025: Spotlight is now part of our main 
magazine (larger trim size), rather than a removable 
supplement.

™
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PRINT

PROFESSIONAL SPOTLIGHT

INSERTION INCLUDES:

• Two-page spread within Real Estate NJ, 
with one page of sponsored content 
and one full-page ad (10” x 14”). 

• Inclusion in a digital fl ip book 
version of the Professional Spotlight 
section, which is highlighted for one 
month on RE-NJ.com, announced 
in an email blast and permanently 
available in our digital archive.

• Branded company Spotlight page that is posted on RE-NJ.com, 
shareable on social media and included in The Briefi ng, our morning email blast.

• Complimentary, print-ready PDF of your fi rm’s two-page spread and 
Professional Spotlight cover pages, available upon request.

s posted on RE-NJ.com,

Sean R. McGowan 
Co-Chair, Real 
Estate Department

Jack Fersko 
Co-Chair, Real 
Estate Department

Steven G. Mlenak 
Co-Chair, 
Redevelopment 
& Land Use 
Department

Robert S. 
Goldsmith 
Co-Chair, 
Redevelopment 
& Land Use 
Department

OUR CLIENTS
We represent local, regional and national clients active in the New Jersey market, including developers, REITs, private equity investors, property owners, lenders and governmental entities. We provide strategic counseling and 

litigation support related to the acquisition, development, 
fi nancing, leasing, construction, operation and disposition of 
multifamily, mixed-use, commercial and industrial real estate.ON THE HORIZON

There is good reason to have confi dence in continued growth in real estate and redevelopment for most property 
sectors from our perspective. Market demand for industrial 
properties is strong, and while increased interest rates have 
caused compression in pricing, supply remains low and 
rents steady. Demand for strategic mixed-use projects is 
also strong, as is the development of residential projects 
in municipalities thinking ahead to the coming fourth round of aff ordable housing compliance. New construction 
is challenged by rising interest rates, continued material 
shortages and labor challenges — we are regularly called 
upon to assist clients in strategically leveraging incentive 
programs to facilitate transactions and project economics in 
the face of these impacts. On the renewable energy front, 
we are increasingly active as property owners and solar providers take advantage of federal and state incentives to 
facilitate New Jersey’s push toward ever-increasing usage of 
alternative energy. Finally, while the recreational cannabis 
market has experienced a slow start, we expect the next year 
to see a more robust market, as evidenced by new clients of 

the fi rm working to open all types of cannabis facilities, with 
our team well positioned to meet the needs of this growing 
and often entrepreneurial industry sector.
PROJECT SPOTLIGHT
As redevelopment counsel to the Town of Westfi eld, we 
are representing the Town on the redevelopment of the 
former Lord & Taylor property and other municipal lots 
comprising over $400M in investment and $54M in public 
improvements with a subsidiary of Hudson’s Bay Company, 
providing counsel on various agreements including a conditional designation agreement, a redevelopment agreement, a separate redevelopment agreement for a 

“preview center,” and a public improvements construction 
agreement. We worked with municipal bond counsel on a public improvements fi nancing agreement and fi nancial agreements and special assessment agreements 

for each of eight components of the project. Additionally, 
we negotiated with Elite Properties concerning the redevelopment of fi ve lots which will provide 193 residential units, 17,000 SF of retail, parking and signifi cant civic infrastructure improvements. We also negotiated a redevelopment agreement with 610 North 

LLC concerning the Handler Building project, which will 
adaptively reuse an existing building as an indoor vertical 
farm with restaurant, teaching kitchen and retail space. 
Finally, we negotiated a redevelopment agreement with 
Prospect Ferris Development LLC for a project including 
the relocation and preservation of an 18th century historic 
home to make way for 60 residential units and 1,000 square feet of retail space.6

75 Livingston Avenue
Roseland, NJ 07068

AT A GLANCE 
YEAR FOUNDED: 1914 
NUMBER OF REAL ESTATE ATTORNEYS: 23AREAS OF EXPERTISE IN REAL ESTATE: Acquisitions, Sales, Leasing; Environmental; Financing, Incentives; Redevelopment; Land Use, Zoning; Planned Real Estate, Community Associations; Public-Private Partnerships; Downtown Revitalization; Transit-Oriented Projects; Energy Effi ciency Initiatives; Commercial Property Tax Appeals; Construction Contracting; Real Estate Litigation

Acquisitions & SalesRedevelopment
Land Use & Zoning
Real Estate Litigation

Renewable Energy Initiatives

Financing & Incentives
Environmental Issues

Construction Contracting

Commercial Leasing

Planned Real Estate

Property Tax Appeals

Public Private Partnerships

Iselin | RoselandRed Bank | New Yorkgreenbaumlaw.com

We serve as a principal resource for clientswith interests here in New Jersey - and beyond.

Attorney Advertising

Residential | Industrial | Retail | Office | Mixed-Use

P
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SPECIAL ADVERTISING SECTION

Professional Spotlight 2023

TOP ENGINEERING AND ENVIRONMENTAL CONSULTING FIRMS 

IN NEW JERSEY COMMERCIAL REAL ESTATE

™
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SPACE RESERVATION:

9th of month prior to month 
of publication (or nearest weekday)

AD MATERIAL DUE: 

16th of month prior to month 
of publication (or nearest weekday)
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RENJ RESOURCE GUIDE
Real Estate NJ’s extended reach into the New Jersey 
commercial real estate community makes our new 

Resource Guide, appearing in both print and online 
formats, a tremendously cost-eff ective way to connect 

with thousands of the most infl uential decision makers 
in New Jersey commercial real estate. This is the guide 
New Jersey commercial real estate owners, developers 

and managers need to fi nd products and services to 
successfully build and maintain their properties.

This special supplement will be inserted into every 
copy of the February 2025 issue and easily removable. 
This is your opportunity to generate new business by 
showcasing your company’s products and services to 

the industry’s top decision makers.

INSERTION INCLUDES:
■ Two print ads (client provides both ads as 300 DPI, print-ready PDFs), including:

● One ad (5.25” x 8.25”) in the RENJ Resource Guide (February 2025) 
● One ad (4.75” X 3.25”) in the Summer 2025 issue of Real Estate NJ

■ Inclusion in a digital fl ip book version of the RENJ Resource Guide supplement, which 
is posted on RE-NJ.com

■ Inclusion in a special e-mail blast promoting the RENJ Resource Guide for 
New Jersey Commercial Real Estate.

■ Complimentary, print-ready PDF of your company’s ad and RENJ Resource Guide 
cover pages, available upon request.

y
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2025 

PRINT
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PRINT

DISPLAY AD SIZE 1x 4x 6x 10x

 FULL PAGE  4975 4475 3900 2990

 JUNIOR PG 3750 3375 3010 2540

 JUNIOR SPREAD 6375 5730 5100 4320

 3/4 PAGE 4228 3800 3380 2440

 1/2 PAGE 3225 2900 2580 1975

 1/4 PAGE 1650 1485 1320 995

 COVER STRIP 3000 2700 2500 2200

 BACK COVER 6220 5595 4875 3740

 INSIDE FRONT COVER 5720 5145 4485 3440

 INSIDE BACK COVER 5720 5145 4485 3440

 SPOTLIGHT  5000

 RESOURCE GUIDE  1000

DISTRIBUTION: 20,000

DISPLAY AD MATERIAL REQUIREMENTS
• Ads must be submitted in a 300 DPI, print-ready PDF

• If you are submitting a full page with bleed, please 
include an extra 1/8" of image on all sides for a total 
image size of 11.125" x 15.25" (only the back cover, 
inside front cover and inside back cover are available 
for full-page ads with bleed). 

• Any spot colors will be converted to CMYK prior to 
printing. 

• All supplied ads must be fl attened. 

• On cover bleed ads live copy must be .25” from the trim. 

• Real Estate NJ magazine is not responsible for any 
shifts in color or layering issues due to non fl attened 
transparencies supplied in ad.

When supplying multiple ads, please submit them as 
individual pages in separate .pdf fi les. Any fi les that do 
not meet any of these criteria and require alterations 
made by our art department may result in a charge to the 
advertiser. 

SUBMITTING ADS
Please email the fi le to production@re-nj.com. Be sure 
to include your company’s name in both the fi le and your 
email subject line, along with the word “RENJ.” If your ad 
is too large to email (over 20 MB), we will supply you the 
information needed to log on and upload your ad to our 
Real Estate NJ FTP site.

NEED AN AD DESIGNED?
Our design and ad specialists can design your ad. Please 
ask your account executive for pricing and details.
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2025 

DIGITAL

™

The Real Estate NJ digital community is 
growing every day and provides a must-read 
platform that will ensure that your message 
is heard across the industry. Our dedicated 
website, www.RE-NJ.com, and our newsletters 
are read by everyone from junior-level brokers 
and bankers to the CEOs of the state’s most 
infl uential development fi rms.

 AD SIZE 1x 6x 12x

 LEADERBOARD (728 X 90) 2200 1720 1260

 BANNER (468 X 100) 1520 1200 980

 RECTANGLE (300 X 250) 2060 1620 1120

 HALF-PAGE (300 X 600) 2100 1680 1120

AD REQUIREMENTS
Ads must be submitted in a 72 DPI jpg, png or 
gif fi le format.

  WEEK MONTH

 SPLASH AD (STATIC) 2500 8500

Leaderboard  728x90

Banner  468x100

Rectangle 

300x250

WEBSITE

Half-Page 

300x600

Rectangle 

300x250
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DIGITAL

AD SIZE 1x 6x 12x

 POSITION 1 

(600 X 140) 3000 2240 1850

POSITION 2 

(300 X 250) 2240 1700 1400

POSITION 3 

(300 X 250) 1700 1400 1150

POSITION 4 

(300 X 250) 1650 1350 1100

POSITION 5 

(300 X 250) 1400 1100 1000

POSITION 6 

(300 X 250) 1400 1100 1000

POSITION 7 

(300 X 250) 1200 940 700

POSITION 8 

(300 X 250) 1200 940 700

POSITION 9 

(300 X 250) 1125 915 685

POSITION 10 

(300 X 250) 1125 915 685

THE BRIEFING (MON-FRI)

The Briefi ng, Real Estate NJ’s daily e-newsletter, is our comprehensive roundup of leasing 
and sales activity, market reports, personnel announcements and construction updates.
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INDUSTRY ROUNDUPS (TUESDAY)

Our weekly industry e-blasts highlight the 
biggest stories in each asset class, with exclusive 
sponsorships that allow you to position your fi rm as a 
leader in your fi eld.

Exclusive sponsorship includes two 600 x 140 
banners, one above the top story and one below the 
third story.

 1x 3x 6x 12x

1120 900 730 505

MONTHLY SCHEDULE*

™

2025 

DIGITAL

WEEK 1
Industrial

WEEK 2
Residential 

WEEK 3
Office

WEEK 4
Retail

*Schedule may vary based on holidays and other factors
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RENJ WEEKLY (THURSDAY)

Our newest email will feature the week’s top news, 
including our most-read, editor’s picks, people on the 
move and features from our print edition. 

Insertion includes weekly email blast (4 per month) 
as well as monthly issue announcement email, for a 
total of 5 emails per month.

™

2025 

DIGITAL

 AD SIZE 1x 3x 6x 12x

  POSITION 1 

 (600 X 140) 1400 1120 850 560

 POSITION 2 

 (300 X 250) 1120 900 675 450

 POSITION 3 

 (300 X 250) 900 720 540 360

 POSITION 4 

 (300 X 250) 730 585 440 300

 POSITION 5 

 (300 X 250) 730 585 440 300



        re-nj.com  |  101 Eisenhower Parkway, Suite 102, Roseland, NJ 07068  |  973-325-1300  |  advertising@re-nj.com 14

™

2025 

SPONSORED CONTENT 

THOUGHT LEADERSHIP

Real Estate NJ offers a range of sponsored content options 
in print and online, giving you the platform to share your insights and 
position your company as a leader in the industry.

PRINT
• Share your insights in our monthly magazine alongside 

our own original content.

• Sponsored content will also appear digitally, once in 
The Briefi ng and for one week on RE-NJ.com.

DIGITAL 

 1x 4x

 2000 1500

• This includes a bylined and branded story (recommended length: 500-700 words) that 
appears on RE-NJ.com with your company’s written content, logo, head shot and images.

• Client supplies all content.

• Story will be featured in The Briefi ng on a day of your choosing, appearing between ad 
positions 3 and 4 with a headline, image and blurb to preview the story.

• Upon publication, story will live on RE-NJ.com homepage in our featured stories section (bottom row, farthest right 
story box) for fi ve business days.

CUSTOM EMAIL BLAST
Deliver your message directly to the thousands of 
industry professionals that make up the Real Estate 
NJ community. Clients can build their custom email 
blast by 1) providing custom HMTL code or 2) 
providing a large image that will serve as the body 
of the email, along with a destination URL so that 
readers can click through to an external website. 

Clients may also provide individual components (such 
as copy, images and logos) and a desired layout that 
our editor can use to build the email blast. 

SIZE 1x 4x

FULL PAGE 6000 5000

JUNIOR PAGE 4500 3750

  1x 4x 6x 12x

RATE PER 

EMAIL BLAST 1875 1500 1200 1000


